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Abstract 
The purpose of this research is to analyze the packaging and labeling design of the 
traditional snack foods produced by the Malay SME in Malacca. Traditional snack foods 
are a type of meal, which is popular among Malaysian consumer especially during festive 
seasons. However, in spite of its reputation, it is found that some of the products are still 
packed in cheap packaging material hence lacked the sense of value and quality. As a 
result, many snack food producers have difficulty in terms of positioning their products in 
major wholesale outlets or exporting to overseas market. Part of the reason is because the 
packaging and labeling method fail to comply with certain standard set by the government. 
In this paper, there are three interrelated phases of study. The first phase was a one-to-one 
interview with several respondents, which include a CEO of the Production Technology 
Division of the Chief Minister Department of Malacca, a Senior Executive Designer of 
Sirim Berhad, a Graphic Design practitioner and a number of Malay SME entrepreneurs in 
Malacca. In the second phase, the researcher conducted a visual analysis by visiting 
several places including manufacturing premises, food expositions, and retail outlets. 
Through this process, the researcher observed and analyzed the packaging and labeling of 
the traditional snack foods in the aspect of visibility, information, emotional appeal and 
workability. Finally, in the last phase of the study, the researcher conducted a survey of 
consumer preferences. 200 respondents were selected among the visitors of the "Asean 
Halal Food Exhibition" which was held at the MITC in September 2004. The respondents 
were asked to complete a questionnaire concerning their preferences on packaging and 
labeling of the traditional snack food of Malacca. Their responses were documented and 
presented in descriptive essay format. 
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CHAPTER 1 
Plan of the Study 
1.1 Introduction 
Packaging and labeling are essential for all businesses, primarily because they have 
the ability to strengthen the brand of a product and create loyalties between the consumers 
and the manufacturers (Milton, 1991). Before a product can catch the attention of a 
potential consumer, the packaging and labeling design has to be well thought-out, so that it 
would communicate value and quality. To achieve this, the designers should integrate 
graphic design elements such as logotype, typography, brand name, symbols, and color in 
to the packaging structure. 
1.2 Problem Statement 
In olden times, people used to eat traditional snack foods for special occasions 
such as wedding ceremony or Hari Raya. Today, traditional snack products have been 
commercially produced and become one of the major player in the food industries which 
contribute to Malaysia economy, particularly in terms of employment generation, better 
income distribution and as a training ground for entrepreneurs before they invest in larger 
enterprises. However, despite incentives introduced by the government, it is found that 
many of the Malay SME in Malacca, still produce goods packed in low-quality material 
with a rather unattractive packaging and labeling style. In addition, they also fail to 
comply with regulations such as the Food Act 1983 (Akta Makanan 1983), the Trade 
Description Act 1972 (Akta Perihal Dagangan 1972), the Food Regulation 1985 
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(Peraturan-Peraturan Makanan 1985) and the Trade Mark Act 1976 (Akta Tanda Niaga 
1976). And because of that, the snack product could not be positioned in many major 
wholesale center or even overseas market. 
The basic questions of this research are: 
What are the methods used for creating the packaging and labeling of the snack 
foods? 
What are the common visual elements found on the packaging and label design of 
the traditional snack food in Malacca? 
Does the packaging and labeling of the traditional snack foods have strong 
identity? 
What is the level of awareness of the Malay entrepreneurs with regard to 
packaging and label design? 
What are consumers' expectations and preferences regarding the packaging and 
label design of the traditional snack food of Malacca? 
Can beautiful packaging and labeling motivate buyers? 
1.3 Statement of Significance 
Graphic design is one of the technical aspect in creating effective packaging and 
labeling. It is also essential for enhancing visual presentation and establishing a brand in 
the market. However, in the case the traditional snack food in Malacca, the food producers 
often overlook the importance of graphic design elements. This can be seen through the 
choice of color, typefaces, logo, materials and shape design applied in the packaging and 
labeling style. Therefore, it is hoped that the findings of this research will give some 
